
Web Analytics Orientation



How to Participate?

• You ≠ Marketer. You are also a Marketer.

• Take many breaks.

• Share your opinion on http://ask.digitalvidya.com 

http://ask.digitalvidya.com/


Module 0: Orientation

Introduction to Analytics, Web Analytics

Vocabulary of an Analyst. Weeding misconceptions

Module 1: Collection

Web Analytics architecture

Integrating Google Analytics with a Website

Module 2: Configuration

Account Structure

User Management, Views

Filters, Goals, Value & Funnel

Module 3: Reporting

Audience, Behavior

Acquisition, Conversions

Module 4: Advance Reporting

Campaign Tagging & Measuring Marketing ROI 

Attribution Modeling

Bonus: Analytics beyond a website.



Entrepreneurs!
Would you analyze your passion?



Concept #1



Would you analyze your idea?
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The GAP Story!

October 2010



GAP Logo Sentiment Analysis

Source: 
http://www.underconsideration.com/brandnew/archives/don
t_mind_the_gap_or_the_square.php

http://www.underconsideration.com/brandnew/archives/dont_mind_the_gap_or_the_square.php
http://www.underconsideration.com/brandnew/archives/dont_mind_the_gap_or_the_square.php


Analysts response
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The Response



The Airtel Story!

November 2010



Airtel Logo Sentiment Analysis











Analysis v/s Intuition

Large Companies
Consumer goods companies

Mid-Size & Technology 
Companies

Salesforce.com
Oracle

Imitative Businesses

Restaurants
Grocery Stores
Coaching Institutes

Entrepreneurial 
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Mostly intuitive
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What is Analytics?



Analytics Is Everywhere

Marketing Analytics Techniques
• Customer profiling
• Demographic segmentation
• Consumer behavior analysis
• Competitor behavior analysis

Identified & served niche & established as a value provider



How can analytics help?

firefighting

f f t ŋ/ˈ ʌɪəˌ ʌɪ ɪ

(in business) the practice of 
dealing with problems as they 
arise rather than planning 
strategically to avoid them.

strategy

strat d i/ˈ ɪ ʒ

a plan of action designed to 
achieve a long-term or overall 
aim.

• Let’s do it, now!

• Work hard to sell more & improve 
bottom line. 

• Let’s fix a problem, there must be 
one!

• Let’s invest more in Facebook ads as 
opposed to twitter, as last year – 
Facebook worked better for us!

• Let’s find a logical direction & plan for 
our business moves.

• What emotions connect with people 
better in order for more sales to 
happen? 

• Let’s investigate the business process & 
identify gaps. Should those gaps be 
fixed?

• What made Facebook work?



Analysis v/s Scale

Concept #2



Advantages Of Small Size

1 Store 1 Market

1 Product



A Large Business



Wal*Mart

9000 Stores

10,000 to 100,000 
SKUs

1 million 
transactions per 
hour



Retail

1800 Stores

35 million club 
card members.

1 billion units 
home delivered 
annually.



E-Commerce

Over 1,00,000 transactions 
a day.

Over 10 million transactions 
a day.



We Can’t Deal With So Much Data…



Analytics Can Help…



Making It Simple

Analytics allows us to use sophisticated statistical algorithms & leverage 
computing power to 
• Explore, Analyze and Understand the data
To
• Generate insights from it, Answer questions we may have and Discover 

any hidden patterns. 
All this to make better business decisions. 

I recently discovered that science is the art of cutting. As is analysis. 
Everything else is something else. Analysis is science of cutting things into 
pieces. Period. 

– Walden Mathews



Analysis isn’t without

Concept #3





Analysis Isn’t Without Objectives
Q. Which fruit would you recommend to an old woman who has no teeth?

A. 



Three Principle Concepts of Analytics

• Analytics v/s Intuition

Understand who you are & what the problem is! 

• Analysis v/s Scale 

Does that problem at hand really need any sophisticated analytical tool? 

• Analysis v/s Objectives 

Have you clearly defined you business objectives?



Arriving at the Basics

Analysis

The process of decomposing complex entity into simpler components for easier comprehension of 
aforementioned entity.

Analytics

The technology and the associated tools for data analysis. + insight to recommend action or to guide decision 
making.

Web Analytics

is the measurement, collection, analysis and reporting of Internet data for the purposes of understanding and 
optimizing Web usage.

Simply put , Web analytics is the process of analyzing the behavior of visitors to a Web site.  



Web Analytics



Web Analytics is the collection, measurement and analysis of data to help you improve the 
effectiveness of what you do online! 
Web Analytics can help you answer some of your basic questions, such as

© Digital Vidya

Web Analytics



Why Use Web Analytics?

Customers behavior & motivations are 
largely a mystery. 

Data is available regarding a users 
acquisition, behavior and business 
outcomes. 



Web Analytics Terms
The terms every analyst must know!



Web Analytics terms

• User / Visitor: A person who goes to a website. 

• Session / Visit: A visit is an interaction between a browser and website. A session from 
a user is a sum-total of that user’s collective interactions with a website. 
• Closing the browser ends the session.
• Staying inactive for 30 minutes ends the session.
• Midnight clock ends the session.



Web Analytics terms

Cookies



Web Analytics terms



Web Analytics terms

© Digital Vidya



Web Analytics terms

Cookie A packet of data sent by an Internet server to a browser, which is returned by the browser each time it 
subsequently accesses the same server, used to identify the user or track their access to the server.

 

© Digital Vidya



Web Analytics terms

Cookie

1. Highly dependent on cookies – eg. Your blog!

2. Partially dependent on cookies – eg. Youtube.com 

3. Least / Not dependent on cookies – eg. Facebook.com

© Digital Vidya



Web Analytics terms

More about cookies

1. Highly dependent on cookies – eg. Your blog!

2. Partially dependent on cookies – eg. Youtube.com 

3. Least / Not dependent on cookies – eg. Facebook.com

© Digital Vidya



• Time on Site: The average length of time a visitor spends accessing your site within a specified time period. 

• Page View: The amount of times visitors arrive 
on individual pages of your Website. 

Web Analytics terms



Context is Important
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Web Analytics terms

• Traffic: The total number of visits/sessions to your Website. 

• Paid Traffic: This consists of visitors who come to your Website from Google AdWords ads, paid search 
engine keywords and other online paid ad campaigns. 

• Organic Traffic: Visitors who come to your Website from unpaid organic or natural search engine results. 

• Direct Traffic: Visitor that type in website URL in the address bar. 

• Social Media Traffic: Visitors coming for a social media website, such as Twitter, Facebook, etc.

• Referral Traffic: Visitors coming from another website.

© Digital Vidya



SEO Agency + Tools License fee = 6.6 Lakhs 
AdWords Spend: 2 Lakhs

Cost / Organic Session Acquisition  > Cost / Paid Search Session Acquisition



Web Analytics terms

Bounce Rate: The percentage of visits in which the visitor only views one page of your Website before leaving is 
known as the Bounce Rate.

WWW WWW

WWW WWW

WWW

PV = 1
Refresh

Entry = Exit

3 sec

Bounce Rate = 
Bounced Sessions

Total Sessions





1 week data
• Bounce Rate (Page) – 96%
• Sessions: 3.2 million
• Avg. time of page: 6 min
• Rev. Contribution: 32%



    Web Analytics
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